EXCLUSIVE ADVERTISING OPPORTUNITY
Put Your Brand on the Big Screen!

Dear Business Owner,

Boost your local reach by showcasing your brand at our upcoming 4-day event. We are installing
prominent, large-screen displays throughout the venue to run a continuous advertising slideshow for
the entire duration of the event.

With 12 hours of daily loop time over 4 full days, your business will gain consistent, high-
frequency exposure to a captive audience.

i ADVERTISING OPTIONS

30-Second Featured Spot: A high-exposure slot for impactful static designs or video
clips.

+ 15-Second Quick Spot: A punchy, fast-paced static slot for immediate brand recognition.

+ Continuous Looping: Ads cycle automatically all day; exact frequency depends on final
reservation numbers.

ARTWORK SPECIFICATIONS & SCREEN DIMENSIONS

To ensure your advertisement looks professional and crisp, please follow these technical
formatting guidelines.

1920 x 1080 vs. 16:9 Explained

« 16:9 is the Aspect Ratio: This describes the shape of the screen. For every 16 units of
width, there are 9 units of height (a standard widescreen TV).

+ 1920 x 1080 is the Resolution: This is the exact number of pixels on the screen (1,920
horizontal pixels by 1,080 vertical pixels), commonly known as Full HD.

Landscape vs. Portrait Layouts

Our venue televisions are mounted horizontally (Landscape mode). Please consider how your
artwork layout affects your screen presence:

. Landscape Layout (Highly Recommended):
o Your file must be 1920 x 1080 pixels.

o This completely fills the screen frame with no wasted space.

*  Portrait Layout:
o If you submit a vertical image (like a flyer or phone layout), it must scale to fit the 1080-
pixel screen height.

o A standard portrait image will only measure 607.5 x 1080 pixels.
o This means your ad will only occupy about 31.6% (less than one-third) of the

screen. The left and right sides will be filled with a blurry background chosen by our
editor.



&3 CREATIVE DESIGN TIPS FOR MAXIMUM IMPACT

Because attendees will view these screens from various distances while moving around the
venue, clarity is critical. Less is always more!

Keep Text Minimal: Avoid cluttering your slide with paragraphs. Aim for a bold
headline, a 1-sentence offer, and a clear call to action.

Make it Readable: For example, use legible, large, thick, sans-serif font type
(like Arial, Helvetica, or Montserrat).

High Contrast: Use dark text on a light background, or white text on a dark background.
Avoid low-contrast combinations like grey on white.

Single Focal Point: Use one high-quality logo or product image rather than a collage of
multiple small pictures.

Clear Next Steps: Include your website, a QR code, or your phone number in large text
S0 viewers can take immediate action.

& SPECIAL VIDEO REQUIREMENTS (30 & 20 Second Spots Only)

Silent Playback: The venue screens will run completely without audio. Your video must rely
entirely on visual storytelling, captions, and graphics to deliver your message.

Logo Duration: Ensure your brand logo and company name are visible on screen for an
appropriate length of time (e.g., as a constant corner watermark or a long closing screen) so moving
crowds do not miss it.

SUBMISSION DETAILS & FORMATTING SUPPORT

For a cohesive and premium presentation, each sponsor should furnish a fully finished media asset
that meets the spec requirements.

Accepted Image Formats: PNG, PSD, or TIFF (High-resolution, 1920x1080 pixels, Landscape).
Accepted Video Format: MP4 (exact seconds selected, 1080p, Landscape).
We Are Here to Help! If you have any questions or need help making your formatting and design

decisions, please reach out to us. We want to ensure your ad looks stunning on the big screen!
Email us at daytonagreekfestival@gmail.com

DEADLINE: Please submit your finalized files and secure your spot by OCTOBER 1, 2026.

We look forward to partnering wﬂh you to showcase your business!

qreekfestlvaldavtonabeach com/sponsorship
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